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Standing on Mill Road bridge today is a strange feeling for it is the highest point around. But Cambridge is notorious for its flatness and compared to hillier cities this would be seen more as a bump in the road. But at sunset it is a particularly impressive place to be. The streetlights glisten, and all the colours seem vibrant and alive. To the south lies Romsey, the site of immense controversy where Tesco plan to create an Express store, and ahead trees arch over the road that heads towards the city centre. 

Identity

At around a mile in length, Mill Road is neatly cut in two by the bridge that crosses over railway tracks that lead to the nearby station. Unlike Cambridge University, Mill Road is relatively young and unhistorical. The bridge itself dates back to 1889, when there was only sparse shops and housing in the area [Romsey]. In the middle ages, it was one of the tracks that led out of Cambridge across the Barnwell Fields, and was not until the Enclosure Act of 1806-7 that things began to develop, growing out from the only landmark, a windmill, which gave the road its name. But within fifteen years, moving into the start of the twentieth century, everything changed dramatically with the area becoming heavily populated by railway workers. 

The road’s humble origins perhaps explain some of its modern day popularity, and is in everyway a contrast to the University, somewhat ironic given it was the University’s fear of the distracting influence of the coming railway upon its students in the nineteenth century that led to the station being placed as far away from the city centre as possible. 

One reason why standing on top of the railway bridge at dusk seems so magical is its decoration in a range of brilliant and striking colours. On one side a series of irises (eyes) glow incandescent as if in reflection of the many national flags that surround them. On the other, continuing this theme, is the image of a globe with the words, “Unite - don’t fight - worth rescuing”, next to a giant blue butterfly welcoming newcomers to CB1, the areas’ postcode. Further along and daubed in garish red paint are the words that in more ways then one symbolise just what Mill Road has come to signify: Respect and Diversity in our Community.

Walking down the bridge into town, it soon becomes apparent just how apt these words are. Immediately on the right an international language school is squeezed in besides a red brick library building dating back to 1897, and now renamed Bharat Bhavan (India House), serving as a Hindu temple. A striking Banksy-style image grabs the eye: a little girl grasps at a balloon in the shape of a floating TV, introducing Mr Stacy’s Most Excellent Video Emporium, an alternative film rental shop; inside a wall is given over to celebrating the collapse of a nearby Blockbusters, perfectly reflecting the radical nature of the street. Over the road a shop advertises overseas property as well as “Feminine flavours, hair and beauty by Dipa”. Follow on and, as if inspired, is a whole host of shops offering contrasting flavours: Chinese, Malaysian, Arabic, Persian and Afro-Caribbean food. Then an American pool hall, Fabio’s tattoo parlour, an ancient and quirky electrical shop H Gees which has near legendary status within the local community, a number of Indian restaurants and more. All within a hundred yards of the bridge, and merely a fraction of the street proper. 

Sixty-six year old retired research chemist Sam Motherwell, busily sketches the old bath house to recreate as a lino-cut later. He finds the blend of old and new to be one of road’s greatest achievements. “I like the mixture. I like the different nationalities. I like that most people seem to be getting on… its so different from the average suburbia where everything’s the same.” Sam, originally from Northern Ireland, moved from Dundee to live on Gwydir Street forty years ago. Gwydir Street, runs off Mill Road from the corner of the bath house. Like many local residents, once experienced Mill Road proves difficult to shake off.

According to Suzy Oakes, one of the founders of the Mill Road Winter Fair and Mill-Road.com, “I used to live off Cowley Road in Oxford which is very similar. I suppose for me part of what made Mill Road appealing was the complete absence of places like Tesco, places like Smiths.”
People, it seems, cherish living as part of a community that retains a distinct sense of identity, a link to the past. In recent years there has been a sense that this spirit of community is being eroded by the ever increasing dominance of chain stores leading to the development of ‘clone towns’. In a 2005 report, the New Economics Foundation (NEF) defined a clone town as: “a place where the individuality of high street shops has been replaced by a monochrome strip of global and national chains, somewhere that could easily be mistaken for dozens of bland town centres across the country.” It contrasted this with what it called a ‘home town’, which it defines as having “a high street that retains its individual character and is instantly recognisable and distinctive to the people who live there, as well as to those who visit.” A third category, it suggests lies somewhere between the two, a “border town”.

The report, Clone Town Britain, analysed that 42 per cent of towns can be classified as clone towns, with a further 26 per cent being ‘border’ towns which it identified as being “under threat.” Significantly, this only leaves 32% of towns in this country with a distinct sense of their own identity, largely unaffected by national chains. In other words 68% of British towns can either be classified as ‘clone’ towns or are on the way to becoming such. The report goes on to show how this happens: “retail spaces once filled with a thriving mix of independent butchers, newsagents, tobacconists, pubs, bookshops, greengrocers and family owned general stores are fast being filled with faceless supermarket retailers, fast-food chains, mobile phone shops and global fashion outlets.”
Mill Road should be regarded as a ‘home town’ for two reasons. Firstly, it is significant in a city such as Cambridge, and seen as the last bastion of truly independent shops. Secondly, the area is often referred to as ‘Romsey Town’, as if a community distinct from the city itself, and also derives from the sense of ‘Town and Gown’. But the erosion of Mill Road’s unique identity from being classified as a ‘home’ town can be seen to have begun in earnest with the emergence of three well known chains. Each development was heavily objected to and even protested against,  which goes to show it isn‘t just Tesco that causes local people dismay. As Suzy Oakes explains, “The first one [chain] I remember coming in was Subway and I would say that was six or seven years ago and then Pizza Hut and Chicken Cottage but even they do serve Halal chicken . That is something big chains do . They target something they know they can sell which appears to serve whatever community but really is to sell Pizza Hut et cetera.On the other hand, it is some where local Muslims can go to ensure they get Halal food”
Community

Previously the only chains on Mill Road offered specific and much needed services such as a bank, a building society, and a chemist. It is difficult to include the Co-operative supermarket in this category as there has always been a version of the store at the same location since the original Co-operative Society in the 1890s, and can be seen as part of Mill Road’s philanthropic tradition.

A philanthropic tradition that included the establishment of the Cambridge Free Library and Reading Room (Barnwell Branch); the Liverpool Victoria Legal Friendly and Medical Aid Society; the Workhouse, which later became an emergency hospital for troops and patients evacuated from London hospitals and in 1946 was converted into a maternity hospital and Part I Midwifery Training School. More recently it can be seen in the Sally Ann Community Centre, the housing co-operatives of Argyle and Kingston Streets, the churches, Hindu Temple, the mosque, and include shops like Arjuna Wholefoods, a 100%  Vegetarian shop who recently celebrated its thirtieth birthday as a Workers’ Co-operative and whose raison d’etre is centred around community participation and is about as far from a Tesco Express in every conceivable way. There is also an astonishing array of charity shops scattered all along the length of the road, everything from Cats’ Protection to Amnesty International.

There is something about Mill Road that makes people want to both protect and celebrate it which is extraordinary and unusual in any town. There is a vibrancy and as Sam Motherwell says “a buzz” about the place. The Mill Road Winter Fair was set up in 2005 “as a metaphor for other things”. Suzy Oakes said she wanted to formalise the sense of community of the area by organising a day in which Mill Road celebrated its uniqueness, “we are sort of neighbourly and people do look after each other round here so that there’s an unusual feeling of knowing your neighbours, and your neighbours maybe from so many different places…that there is a sort of a hope for the world in this small tale. You can have big ideas through small ideas.” Though when Suzy approached “people like” the BBC she was rejected because her tale [following the setting up of the Winter Fair] was set in Cambridge. She was told “if it was Luton it‘d be a great story but because it is Cambridge then it‘s not”. But as Suzy says, “it’s a great story anyway and might even help the people in Luton.”  The team  pressed on regardless and since then the Fair now has over 190 shops along the street involved in the day-long celebrations. It has been an enormous success with shops dressing their windows and events such as taster-sessions taking place up and down the street.

“In the first year all the traders said they had a day that was two to three times as busy as their busiest day in the year.  And they [the traders] said that their view was that a busy Saturday would be three thousand people on the street so we estimated that at the first fair that probably eight thousand people came…in the second year, the traders reported that it had been twice as busy as the year before. This year they said it was a bit busier again, and [there were] lots and lots of new faces.”

Obviously street parties were very popular in the past, and were used to celebrate anything from the end of the war to the Queen’s silver jubilee. Perhaps then there was more of a sense of community than there is now but maybe events such as the Winter Fair go some way to addressing this. Suzy has also developed Mill-Road.com out of her work on the Winter Fair.

 “I was gathering a good deal of information together when setting up the Winter Fair and I kept on thinking I wish there was a place where I could look this up easily.” A place where people could find out opening hours of local shops, what they sold, where they were located etc. She wanted a focal point for the community, and so devised a community page where events and activities could be sign-posted. The aim of all of this is to enable new-comers to Mill Road to be able to find out useful information, as well as see how special it is.

For Suzy the joy of Mill Road is that by its very nature it is the opposite of what a Tesco Express signifies: it is about taking time to browse and talk to the proprietor about how things are going. Small businesses are a slower service, unlike Tesco who are all about quick custom: “The staff/customer ratio is something like twice the number of customers for Tesco than for a local employer, which is why you don’t stand around and have nice chats with people in Tesco, and what we all love about Mill Road is standing around having nice chats, in those moments of leisure. And the thing about small shops is that if you only have one person working there and there is no one else to talk to they‘d be happy to talk to you. And that’s what makes community.”
Tesco is about fast movement of customers, a quick turnover, making money. For small businesses it isn’t just about that. Yes, they want customers, they’d like to make money but for most this isn’t the only reason why they exist: they want to promote and talk about something they’re passionate about. They’re happy for people to take their time and ask questions about the goods. Do that in Tesco and the reaction… funny looks and quick answers as the staff are not allowed to dawdle too long, and even escorted off the premises. The difference being with small shops “we all know who works in them. We have concerns for them and they have concerns for us. That’s what makes neighbours.” 
Under Threat

So it would seem Mill Road is a place that drives people to both want to celebrate and save it. Therefore it was perhaps unsurprising the visceral impact the news of a potential Tesco Express had on local residents. As Ruth Deyermond of the No Mill Road Tesco Campaign says, it was like “being punched in the stomach.” It seems to have had a similarly profound and motivating factor on other local residents as  Tariq Sadiq, Labour Councillor for Coleridge ward, explains: it has “galvanised a movement of people who fear that the encroachment of a major supermarket chain will destroy the unique, lively mix of shops and the eclectic, diverse community that exists here.” 
And there is good reason to be afraid as when one of the ‘Big Four’ supermarkets move into a local area, there is plenty of evidence to show that independent and local businesses struggle. The recent Competition Commission report notes that nearly a third of Britain's independent convenience stores have been lost since 2000, and that the development of the convenience store format by the 'big four' supermarkets (I.e. Tesco Express) has occurred at exactly the same time. The House of Commons All-Party Parliamentary Small Shops Group, High Street Britain 2015, also noted that “the cessation of trading by many small retailers located close to national multiples seems inevitable”.

This is especially worrisome for a town with a population of 100,000 that is already so dominated by just one business: Cambridge is already the ninth most Tesco-dominated town in the UK, with 13 existing Tesco stores, giving it a 51% control of the market place. Therefore by agreeing to add another Tesco to Cambridge its’ market share would only be further increased at the expense of local businesses. The proposed store would be twice the size of the nearest convenience store (Londis) and Hilary’s, the nearest greengrocer, would face extinction as the No Mill Road Tesco Campaign state in their objections: “it would be ludicrous to suggest that a family-run, independent greengrocer, without the financial and logistical power of the UK's largest supermarket chain, has a realistic prospect of survival if a Tesco store twenty seven times larger than it opens almost next door.” 
Opposition

It is this threat that brought together a disparate group of individuals to form the No Mill Road Tesco Campaign. Sonia Cooter, co-ordinator of the group spoke of how it really was a case of strangers coming together: an “email discussion started between five people who didn’t know each other about having to organise some kind of reaction to the news about Tesco.” After negotiating with another  protest group, a joint meeting was called at nearby St.Philip’s Church. Sonia continues the story, “at the meeting the five of us met for the first time, and had this huge public meeting with over two hundred and fifty people.” A speaker from Unthank Road in Norwich addressed the meeting to show solidarity and suggest ways they could proceed (Unthank Road is similar to Mill Road), and the campaign there has successfully prevented a number of chains including Tesco from taking over. Anyone who wanted to  be part of the group’s committee could put their name down. By the end of the meeting they had forty-five names. Within space of a week, and on a cold Thursday evening in October, a campaign to stop Tesco had been born. 

Sonia was asked to circulate an email calling for a second meeting, the aim being to create structure. On the following Monday, at the nearby Baptist Church, over thirty people turned up, and by the end of that meeting, sub-groups had been established to focus on the different areas of the campaign with each sub-group having a co-ordinator to represent the group at committee meetings. All very democratic and highly organised. Sonia’s desire to be involved came from an interest in community development, in “strengthening communities.” Though not anti-supermarkets by any means, she was wary of Tesco for the same reason she “won’t go to McDonald’s or Starbucks or anybody else who is unhealthily dominant in the market.” But the group was determined not to let wider issues derail the campaign. 

At this stage, only a week or so in, it really was a case of make-it-up-as-you-go-along, and for some it seemed an impossible task. “At the first meeting, a lot of the councillors gave the impression that it [the planning application(s)] was going to go straight through which really annoyed me,” says Ruth Deyermond. She had initially just gone along to voice her disquiet at the proposed Tesco Express and ended up getting very heavily involved. Having worked as a civil servant at the Treasury she was used to working with issues relating to planning, and thought she might be able to help with scrutiny of the documents. “I got sucked into it,” she laughs, “it just took over.” This seems true of all the campaigners, suddenly every spare moment was spent fighting the Tesco applications.

It really is a tale of David and Goliath. At the first meeting a bucket was passed around and after singing groups busked outside the proposed Tesco site that following Saturday, over £400 was raised to help sustain the campaign, as Sonia says: “it was not even an official Campaign yet but people just wanted to show their support.” Obviously peanuts compared to the resources Tesco has to find loop holes in planning legislation.

Before the official Campaign objections to the Tesco applications (ten in all) had to be submitted, the group needed to further rally the public, and sought to gain further evidence of public support against Tesco on Mill Road. Posters were placed in shop windows the length of the road and leaflets dropped in and around the area. A petition of 4,136 signatures (now more than 6,000) was gathered and handed in to Ian Nimmo-Smith, Liberal leader of the local council, in front of the local media. He publicly voiced his support for the Campaign and said he would refer Tesco to the Office of Fair Trading, which he subsequently did. Local Liberal Party MP David Howarth also stated categorically that he did not want Tesco on Mill Road. Also, alongside them was Ben Bradnack, a local Labour councillor who received the petition on behalf of the East Ward (where the site is located) and stated his support for the Campaign. Sonia Cooter states this was one of the key aims of the Campaign, to be cross-party, “we realised the importance of getting MPs and Councillors from all sides on board.”
On a very cold Saturday morning in November a protest march took place. Estimates vary as to how many people took part but a figure agreed upon by many gives it at around six hundred. Both Ian Nimmo-Smith and Ben Bradnack addressed the crowd and David Howarth sent a letter of support. There was a fantastic atmosphere, with people from all walks of life turning out including families with children and pushchairs. The march processed up Mill Road from the city centre end over the bridge and down to disperse in front of the proposed site of the Tesco Express. The event received much positive press and was seen as a great success.

Dirty Tricks

I) Spin

Perhaps unsurprisingly given all the media attention and popular support the Campaign was receiving Tesco finally agreed to a meeting. Up till this point they had repeatedly made statements in the press saying that it was the Campaign that refused to meet with them, which had no basis of truth at all: no one in the Campaign had been contacted to set up any such meeting. But when finally they did agree to meet at the Ross Street Community Centre, just off Mill Road, Campaign members were accompanied by Ian Nimmo-Smith, David Howarth, Ben Bradnack and two other County Councillors, and hadn’t come to negotiate but to level their objections directly to Tesco. Michael Kissman, Tesco’s Current Affairs Manager and two other Tesco employees met with the group, and were informed unequivocally that this was not a consultation and should not be spun that way, they were here simply to express the local community’s disapproval. The meeting lasted about an hour. The Tesco staff refused to show their “market research” which they claimed showed evidence of support for an Express store on Mill Road, and subsequently released a press statement thanking the MPs and Councillors for attending the meeting without once mentioning the Campaigners. There has been no direct contact since. Sonia Cooter says mischievously she would have loved to have sent Michael Kissman a Christmas card but unlike all those who have written to him in support of the Mill Road store going ahead, Sonia was unable to find an address for him.

On the Tesco corporate website, under Talking Tesco: Listening to Communities it says: “It is important that a new store opening is welcomed by local people. Tesco want to talk to local people when we plan our stores. We work closely with local communities so we understand local issues and concerns. We distribute leaflets locally, detailing our plans and inviting feedback. We also hold public exhibitions so that people can come and talk to us about our plans for a new store. We also talk to local traders about how our stores can attract new customers to the area and improve business for us all.” As has been shown above, there has been no contact with the local community and if there has been an attempt to “understand local issues and concerns” then why are Tesco going ahead with their plans when they fly so obviously in face of what the local community want. Perhaps it is really a case of Orwell’s double-think, of believing what Tesco want to hear as opposed to what was actually said. There certainly has not been any attempt made to “local traders about how our stores can attract new customers to the area and improve business for us all.”  
II) Planning Technicalities

Lost Documents

Ruth Deyermond became the co-ordinator for the No Mill Road Tesco group’s planning committee. She got hold of the Tesco planning applications from the local planning office early on, and set about reading between the lines as there tends to be very little actual information given: “You have to see what should be there and also what these very perfunctory one line statements actually mean.” Another tactic was to dig up the original planning permission for the site. Tesco were trying to get round obstacles by suggesting the original permission had been lost by the council even though it took Jo [one of the campaigners] about an hour to find, if it.  

This all goes back to when the building was put up in 1971. The original planning permission states that the loading/un-loading area and the parking spaces all at the back of the premises, will be permanently maintained for this purpose only: deliveries and parking. As Tesco want to get rid of most of this area in order to extend the store, they are obviously in contravention of the original planning permission. By saying that the planning permission no longer exists, Tesco are trying to dodge this problem. 

Noise Pollution

Tesco commissioned an acoustic report of the site to show there wouldn’t be any noise problems. In order to do this acoustic engineers have to take noise readings of the background level of noise, so they can work out if there is going to be any noise pollution. All of the noise that will be generated by Tesco will be towards the back of the site where deliveries will take place. This is a quiet side-street, in a residential area. The noise reading the engineers took was of Mill Road, in other words, facing in the opposite direction to where the noise will be generated. The difference between the noise of busy Mill Road and a quiet side street is considerable. To put it simply it was an attempt to make it seem as though there would no difference at all in the level of noise pollution, as Ruth Deyermond puts it: “They’re using the noise at the front of the building to say there won’t be noise at the back of the building which is obviously nonsense.” This is an example of how small technicalities can have profound consequences. It also, as Ruth says, “tells you a lot about the way Tesco are behaving.”
Danger

Originally, Tesco planned to remove the pavement in front of the store to create a loading bay but the Highways Authority said that would be dangerous. So they switched their focus to the back of the site which was a designated delivery area. But Tesco want to use this area at least two to three times a day with huge lorries up to ten metres long. The problem is that Sedgwick Street is quite a narrow one way street. Tesco are now asking the council to alter this part of the street to make it two-way, to enable their lorries to go the wrong way down a one way street. There will be the added danger of the lorries heading the wrong way down the one-way section of the street into on coming traffic, in order for them to reverse into the delivery bay. Ruth underlines the obvious danger “this will be bad anyway but in winter when its dark at four o’clock, it’s icy, it’s rainy, and they will be delivering up to half eleven at night…” And Mill Road is already a hot spot in the county for traffic accidents. 

Bad Neighbours

It also does not take into account the physical reality of living next door to such a scene, where residents will be faced with the sound of a ten metre lorry backing into the site with its warning lights and sirens blaring. Then there is the number of deliveries a Tesco Express store needs in order to fulfil their Taking Tesco's own estimate of the number of deliveries to a similar, proposed Express Store in Norwich as the most accurate estimate of delivery frequency (in the absence of any indication by Tesco themselves as to how many deliveries would be made to the Mill Road store), three lorries and six vans would be reversing into and driving out of the existing car park every day between six-thirty am and eleven-thirty at night. Inevitably this will have a hugely detrimental effect on neighbours to the site in terms of sleep deprivation, leisure activities, safety, house sales as well as simply parking. Little wonder most houses on the road have No Tesco posters in their windows.
Parking

In order for the council to change the layout of the street to accommodate Tesco lorries entering from Mill Road, four to five car parking spaces for local residents will have to be taken out, including a space used by a disabled driver. But this is just the tip of the iceberg. The proposed extension to the site will mean the removal of many more parking spaces including those given over to businesses above and next door which will be in breach of the existing permissions for the site.  Even ignoring the significant car parking requirements of staff, visitors, and customers to the shop, this would force 5-6 (Not more than this? The Campaign did a surver of cars arriving at the Cherry Hinton Tesco – an average of 6 deliveries a day and 'many' cars) additional cars into the surrounding streets every day. Clearly, this will be a significant increase for small, residential streets with limited parking facilities. This is particularly worrisome given the increase in traffic since the permissions were granted in 1971. It is well known that the pressure for parking in this area of Cambridge is already extremely limited, and will only add to car congestion in Romsey. And as Ruth points out, this is all of in contravention of the Cambridge Local Plan 3/14: "The extension of existing buildings will be permitted if they [...] retain sufficient [...] car and cycle parking” and Cambridge Local Plan 8.2: "proposals must include sufficient information for the likely [transport] impact to be assessed" 
A Happy Alternative

Tesco have had similar planning applications turned down in numerous cases across the country. At the No Mill Road Tesco website they list Darlington, Norwich, Sefton, Chorlton, Preston and Barnet as having the most similarity to the site on Mill Road. The Norwich case is particularly striking as it was the fourth time Tesco have appealed to build a Tesco Express on Unthank Road. Among reasons for rejecting the appeal was the threat of an increase in traffic, fewer parking spaces and poor access for delivery lorries. Other reasons cited particularly in the Barnet and Darlington cases were threat to the “vitality and viability” of the local shopping centre. The No Mill Road Tesco Campaign sees this as key, and quotes the Cambridge Local Plan:

6.17: "Applications for retail developments will, where appropriate, be subject to the demonstration [...] that there will not be an adverse impact on existing centres, and that transport and environmental matters have been considered."

It seems extraordinary that Tesco wish to build a store on Mill Road when there exists a vastly superior superstore with 32 check-outs and offering everything from food to clothing and electrical goods about a mile away from the proposed site; as well as the already discussed 12 other Tesco stores in Cambridge. It also seems to fly in the face of Tesco’s own claims that it recognises “the importance of our role in local communities,“ (www.Tescocorporate.com - ’our policies’). If this really was the case then Tesco would accept that 1,100 written objections to the proposed site by local people and up to 6,000 petition signatories suggests that the local community do not wish to have a Tesco Express on Mill Road.  

Suzy Oakes offers a suitable alternative for Tesco, which seems to follow their own guidelines for helping the local community: “instead of bringing an incredibly unpopular supermarket here, [why doesn’t Tesco] finance a really popular arts centre which would have a café (supplied by an existing local trader?), and a dance room, and a little cinema, and places where local people can hang their paintings, school projects. The Arnolfini started like that in Bristol, and now it’s a world known arts centre. I think it would be the most wonderful thing to come here. And people would say, Tesco did a really good thing here.”
If Tesco had the courage of its own convictions and really wanted to help the local community, something wonderful could be created. This proposal offers a chance of turning around the bad publicity. It offers redemption: a genuine social policy to benefit the community. It would certainly be a better use for all the empty properties Tesco own in towns and cities across the country: you can even see the slogans: “Tesco Working For The Community - providing what you want: you asked for a community centre so we built one!” Well, maybe. And other people are coming up with good ideas too.
Other than that, what else can Tesco provide for the local residents of Mill Road that is different from what they already have at their disposal? It seems the only other thing Tesco could bring to Mill Road would be if it opened a synagogue or independent cinema. Everything else an Express store would sell is already available to buy on Mill Road. One of Tesco’s key arguments is that if it did open a store the public would definitely use it. Without wanting to sound too facetious, Tesco could open up a state of the art public toilet as there aren’t any on that side of the bridge, and though it’s not something the local community particularly want surely it would be used, thus proof of its need.

Obviously Tesco is hoping to win planning permission and ride the storm of public discontent. If so it smacks of a missed opportunity. If only Tesco had the guts to really do something for the community. Were they to open a community centre it would be seen as a fantastic gesture of goodwill and be potentially beneficial in the long term, as the protest is not against the supermarket giant per se. If only Tesco had the foresight to realise the best way to win hearts and minds is not to plough on regardless but to admit they’ve got it wrong. There is still time to turn a negative into a positive. Why alienate when you can win-over? 

If Tesco succeeds then the unique character of Mill Road will be changed forever. As Tariq Sadiq says: “If we only allow shops that are the cheapest or the most convenient then we miss out on the other things that independent shops can offer us: variety, quality, atmosphere, community, idiosyncrasy. Imagine what shopping would be like if all we ever did was go to one big mega-store or only one chain and never visited any other kind of shop. I am not saying that there should not be such stores and chains - they have a use and are undoubtedly convenient - but if we do not look at the bigger picture then we may well unwittingly end up in clone towns and will regret the passing of smaller, special shops which may well struggle to survive but bring a richness to our community. By then it will be too late. There has to be a limit and we have reached it.” 
Or as Suzy Oakes more succinctly puts it, “check outs in Tesco does not make community.” I am not sure I should have the last word. Sonia Cooter, Rich Rippin and Ruth have done so much for the No Mill Road Tesco Campaign, so I feel a bit of a fraud being so readily quoted!!!
The Elected Councillors of the East Area Committee will make the decision on the Tesco planning applications for Mill Road on Thursday 6th March. Anyone can attend the meeting at 7.15pm, St Philips Church, 185 Mill Road, Cambridge.

 The No Mill Road Tesco website: www.nomillroadtesco.org 

